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ADVANCED AVIATION BUSINESS MANAGEMENT
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MARKETING IN AIRLINE BUSINESS
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TRANSPORTATION AND AIR CARGO SERVICE
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SPECIAL TOPICS IN AVIATION BUSINESS MANAGEMENT
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DIGITAL ECONOMY AND POLICY
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THESIS
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THESIS 1
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INDEPENDENT STUDY
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PRINCIPLES OF ACCOUNTING
UeRuney laid]
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A study of basic principles of accounting practice, chart of accounts, accounting
cycle, recording in general journal,

adjusting and closing entries, and financial statements preparation..

transactions posting to ledgers, trial balance,
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Anwmdnnismluvesasugaansindioyadi 1A uazn1siaassmineIns ngu
JoswuRenfunginssuduan mandauasiununisudn laeduiladesns 4 Atmunguasduas
gUMIUYBIAUAT Anw1TINIgIna n1sUseenduleuIen SRUNITASY kavtadesnInmg
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A study of general principles of economics : values, prices and resource
allocation; fundamental theories of firm behaviors, production, and cost with an
emphasis on factors affecting product’s demand and supply, as well as a study on

business cycle, the application of monetary and fiscal policy, and economic stability.

14067003 @dfg3ng 3 (3-0-6)

BUSINESS STATISTICS

Fdaduneu : Ll

PREREQUISITE : NONE

Anwdennudialuifefuadfdmiunsidogsie dnvazdeyauazninfvsius
Yoyannsgsia adfssAanddny ud nmsnmeaevladaas msilassvanuuususiu ans
Answiannosny Mslineitade wagarudidowiuieriulumaaunislassasne s
tnfAnwazdoddilsunsudniagunieadd edavhaenuilldadfiegiigounnanduen
dmsuiiesendeyaginala

A study of statistical concepts for business research, business data and data
collection method, essential business statistics methods such as, chi-square test,
analysis of variance, regression analysis, factor analysis, and basic concepts of Structural
Equation Model (SEM), an assignment of using statistical program runs business data

with the statistics methods will be assigned in class.
NUINIYIVIAY (AIUUIHIIFINIQAGINNTTN)

14067101 N13ANNITNITAAA 3 (3-0-6)
MARKETING MANAGEMENT
JdeAuneu laid]
PREREQUISITE : NONE
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A study of concepts and marketing management process, strategic marketing
planning, Integrated Marketing Communication, marketing information system, buying
decision in consumer and business market, competitive analysis, market segmentation
and targeting, market positioning, decision making in marketing mix, including analysis

and decision in present marketing case studies both in domestic and international

markets.

14067102  N153ANSBIUHURNT 3 (3-0-6)
OPERATIONS MANAGEMENT
Fdedunau o g
PREREQUISITE : NONE

AnwduInUAnkarNIsUsEYNAlGraNNTIANIsNISNERLag NS EuO Ty
N13NBUALDINONALNTUBIUTEN NALNTNITHEN LazN1TANTUNIUARDAIUNITINUHUAIAINTT
NAR N159ARITeNIHAR NTiEenYiLaTiRe N13ATUANAMUAINNITNGS N1TIANITAUAIAIARY
msthssinuaiesdnsuazgunsal msdanismswdnuaznisiudunuiieRmuiussaniam
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A study of concept and application for principle of production and operations
management in related to the overall company strategy, production and operation
strategy, planning for operations and capacity, scheduling and controlling manufacturing,
location factory, quality control, inventory management, materials management.
Effective production and operations management creates global competition and
continuous improvement, include techniques and strategic for business competitiveness
e.g. Lean manufacturing, and Six Sigma including case study of operations management

in each organization both in domestic and International arena.
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ORGANIZATION AND HUMAN RESOURCE MANAGEMENT
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A study of organization and structure, organization theory, strategies, designs, size,
life cycle, building organizational culture and the impact of environment. The challenge of
human resources management: Strategy and human resources planning, job analysis,
motivation, and the maintaining of positive work environment, appraising performance , and
managing compensation. Trends in Human Resource Management and issues of HRM in
terms of gap of generation, diversity, Ethical Practices, equal employment opportunity,
employee engagement, Citizenship Orgnaization Behaviors, Employee Separation and

Retention, and Managing Human Resources Globally

14067104 sutUUITITeN19EINRAAIMNTTY 3 (3-0-6)
RESERCH METHODOLOGY OF INDUSTRIAL BUSINESS
FwdeRunieu : il
PREREQUISITE : NONE

mﬂmmﬂﬁnsuLUamﬁmiwﬂiummmummuLmuﬂmmmiaw NTLUIUNITNNT
Hog3Re gravnssy TuneuiEuRuTINTEUINNTITY NseenkULNLATE N dsunutiaus
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Foussnumside uaralesssunfife sudnAnvideondeudeiauslasanisitensgsia
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A study of research methodology in problem identification, processes in
industrial business research, beginning stages of research processes, research design,

research proposal writing, data collection, measurement concepts, construction of
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questionnaire, sampling techniques and field work, an analysis of data with the use of
business statistics and its presentation, research report writing, and ethics in research, a

research proposal in industrial business will be assigned in this course.

14067105  MIIANSTaNagnsszaulan 3(3-0-6)
GLOBAL STRATEGIC MANAGEMENT
v dedunau SREGY
PREREQUISITE : NONE
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A study of theories and concepts of business competition and strategic
management enriching competitive advantage and business performance along with
skills at thinking and decision-making in different situations and tools supporting strategic

decision-makins.
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FINANCIAL AND MANAGERIAL ACCOUNTING
AIAunoU o 0000000¢ NANNITUEYT
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A study of role and significance of finance and managerial accounting, the
use of accounting data in the management of an organization, planning, reporting systems
and the use of accounting information in management decision. A study of basic theory
and techniques of finance and their application on business management: financial
statement analysis, financial planning, risk and return, current asset management, asset

valuation, cost of capital, capital budgeting, and capital financing alternatives Case studies
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of impacting of International Accounting Standards (IAS) and International Financial

Reporting Standards (IFRS) are discussed

14067107  syuuansaumaiiensinnmsdmiugsfagnavnsau 3(3-0-6)
MANAGEMENT INFORMATION SYSTEM FOR INDUSTRIAL BUSINESS
Fwdadunau ol
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A study of roles and concepts of management information system, usage
of information systems for business processes such as a production system, sale system,
human resource management system, supply chain management system, and customer
relationship management system. Strategic planning for information system, electronic
commerce, information system development, knowledge management system, decision

support system, ethical issues, security system, and the future of information system.
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ADVANCED AVIATION BUSINESS MANAGEMENT
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A study of the aviation management including airport elements, basic airport
layout, air traffic control, related activities, airport regulations, the work of other

organizations at the airport, aircraft risk management and flight safety.

14067212 nsnanalugsisanen1siu 3(3-0-6)
MARKETING IN AIRLINE BUSINESS
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marketing

A Study of the marketing and sales systems of airlines and travel industry
focusing on the co-ordination of airlines, travel agents and ticketing agents, pricing,
income management and principles of public relations, advertisement, sales promotion

and e-marketing.

14067213 NsYUAILAZIER A IIN198INA 3(3-0-6)
TRANSPORTATION AND AIR CARGO SERVICE
FwdeRunien 1aid]
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A study of principles of air cargo service, transport regulations, packaging
regulations, hazardous g¢oods, airway bill and documentation, customs clearance of

import and export, and passenger services.

14067214 MIUIMIANLALsgsAIN 5 Tu 3(3-0-6)
AVIATION RISK MANAGEMENT
FwdeRunien 1aid]
PREREQUISITE : NONE
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A study of definition of risk, types of risk, and risk evaluation in aviation business
in terms of source of capital, investment planning, benefits, benefit management, and

risk analysis.

14067215 msmLLmuﬂaqwﬁ‘qiﬁmmiﬁusﬁguqq 3(3-0-6)
ADVANCED AVIATION CORPORATE STRATEGIC PLANNING
FwdeRunen 1aidl
PREREQUISITE : NONE
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A study of the strategic aviation planning of the Corporate Portfolio Strategy,
Corporate Transportation Business Strategy, Effective Business Structure Re-design
Strategy, Information Technology (IT) Strategy and the Corporate Social Responsibility
Strategy (CSR) to increase the competitiveness of the Management Group , Airlines and

other related businesses.

14067216  vhdeiA¥muNsIANTSgINanIsty 3 (3-0-6)
SPECIAL TOPICS IN AVIATION BUSINESS MANAGEMENT
wdeRunien 1aid]
PREREQUISITE : NONE
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A study of contemporary aviation business management responding to the
current situation and environment though theories and concepts across multi-
disciplines. Contemporary topics may be different in each semester and study trips or

seminar may applied.
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14067217 nsnanRlvauardedinueaulail 3 (3-0-6)

DIGITAL MARKETING AND SOCIAL MEDIA

WTIRUNeY 14057xxx  N1FAANIINITHAIN

PREREQUISITE : 14057xxx MARKETING MANAGEMENT
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A study of origin and fundamentals of digital and social media marketing,

current, core practices of digital and social media marketing, tools currently used in
digital and social media and strategy of integrate new communications platforms and
technologies into existing marketing plans, search engine optimisation (SEO), Social
media optimisation, affiliate and other relevant commmunication channels and success

and unsuccess case studies of digital and social media marketing practices.

14067218  n1sdan1sanAdeduiiusanBiannseding 3(3-0-6)
E-CUSTOMER RELATIONSHIP MANAGEMENT
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A study of introduction to e-CRM and business strategy to target, acquire and
retain customers in digital business, data mining, industries applications, technologies
and tools, data warehousing, data mining, online analytical processing (OLAP) and
business intelligence tools, the web, data sources, security, trust and the method of

starting a small CRM project using data mining technology
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E-SUPPLY CHAIN INTEGRATION
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A study of role, meaning, model and strategy of supply chain management,
operation management tools and approaches for effectively supply chain management
in e-business, supply chain planning and control, supply chain intergration syndicated
exercises, application of IT to supply chain integration, e-procurement, customer amd
supplier relationships, collaborative product design, environmental, management and

cultural requirements for effective e-supply chain integration

14067220 ui’mmiuLLazmmLﬁuﬂﬂszﬂaumia%ﬁa 3 (3-0-6)
INNOVATION AND DIGITAL ENTREPRENEURSHIP
TRy Taid]
PREREQUISITE : NONE
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A study of meaning of innovation, theories and management of innovation, life
cycle of innovation, innovation and business competitive potential, innovation
sustainability, case study and practice of product and process innovation, characteristics
of digital entrepreneurs; necessary skills for digital entrepreneurs, developing and
evaluating entrepreneurial opportunities, roles and responsibilities of venture capitalists
in creating new ventures, developing plan for new ventures, processes of new venture
creation, other important issues in digital entrepreneurial management; ethics of digital
entrepreneurship.

U5.4. (UINN555N99Ra 1N T53) @1v13¥UIMSTINIQAGINNTIN AMENITUINITUALIANTT @9a.



14067221  msdansgsiedidnvselinduazniswiduddianvseiind 3 (3-0-6)
E- BUSINESS AND E-COMMERCE MANAGEMENT
FwdeRunen 1aidl
PREREQUISITE : NONE
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A study of basic electronic commerce; electronic business, electronic
commerce technology, tools for electronic commerce, web development, e-commerce
success, factors of success, types of electronic commerce, design principles for
electronic commerce; business models, hypermarkets, auctions, intelligent agents, trust,
privacy and security, marketing and advertising on web, e-payment, security, trust,

privacy, information technology laws, and trends of electronic commerce.

14067222 wielulaggsfadianvselinduaznagnsnisdanistoya 3 (3-0-6)
E-BUSINESS TECHNOLOGIES AND INFORMATION MANAGEMENT ~ STRATEGY
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PREREQUISITE : NONE
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A study of role of technologies such as web, mobile devices, blogs, instant
messaging and other information management systems, understanding of the web
analytics terminology and fundamental techniques for measuring a website’s success
and effectiveness. Importance of users and data analysis for setting upinformation
management strategy, monitor and analyse other technologies in order to build an
advantage of information management and information management strategy,

management strategies in tracking and reporting of website activities, practical
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skills to optimize web traffic, improve navigation, local search and web user experience
or others related technologies.

14067223  nagnsAdviaszaulankavuinnssuwmalulag 3(3-0-6)
GLOBAL DIGITAL STRATEGY AND INNOVATIVE TECHNOLOGIES
FwdeRunen 1aidl
PREREQUISITE : NONE
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A study of concept and significance of digital strategy in international business
environment, economic cooperation, digital business and innovation development
strategy in global context , approach of new business opportunities and process under
risk and uncertainty, explore and evaluate impact of emerging technologies in web,
Internet of Thing (IoT), machine to machine (M2M), mobile software development and
others on corporate and digital strategy in otder to create the sustainability competitive

advantage of innovation and brand.

14067224 \WsygNaRaiakazuleue 3 (3-0-6)
DIGITAL ECONOMY AND POLICY
dsduney JEtY
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A study of concepts and the applications of economics for digital industry.
Topics include the demand and supply analysis, market structure, competition analysis,
pricing behavior, to evaluate various business practices, role of digital business and

digital industry on economic growth, development and societies. key issues in
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competition policy, intellectual property management and various laws and regulations

on digtal business are included.

14067225  UeiilAYNNAIUNITIANITTINAAIYIA 3 (3-0-6)
SPECIAL TOPICS FOR DIGITAL BUSINESS MANAGEMENT
Fdadunen 1aidl
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A study of contemporary digital business management responding to the current
situation and environment though theories and concepts across multi-disciplines.
Contemporary topics may be different in each semester and study trips or seminar may

applied.
3.NgUAYINTIANTITTININTHER
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ENTERPRISE RESOURCE PLANNING SYSTEM
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A study of the enterprise resource planning (ERP) as a category of business-
management software—typically a suite of integrated applications—that an organization
can use to collect, store, manage and interpret data from many business activities,
including: product planning, cost. manufacturing or service delivery, marketing and sales.
Study Foundation, business functions, processes, data requirements, development, and
management of ERP systems for sales, marketing, accounting, finance, production,
supply chain, and customer relationship management. Emphasis on re-engineering,

integration, standardization, and methodologies of ERP systems.
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QUALITY MANAGEMENT SYSTEM
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A study of principles and applications of quality system management in industry,
selection of tools and techniques for quality control, steps in planning, developing, and
controlling in quality system in organization, and TQOM principles and practices, ISO 9000
and Product liability
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SAFETY AND ENVIRONMENTAL MANAGEMENT
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A study of various structures of factory, importance and impact of working
accident, working condition and working environment in factory, preventive actions
concerning the working condition and working environment, rules and industrial legal
and standards regalrelating to safety and factory environment, include 1SO 14001, ISO
and OHSAS 18001

14067229  msdanslgaunuuazlalanind 3 (3-0-6)
SUPPLY CHAIN AND LOGISTICS MANAGEMENT
FwdeRunien 1aid]
PREREQUISITE : NONE
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A study of principles and management of logistics in business and industry,
concepts on supply chain management, performance measurement on supply chain
management, global supply chain management, inventory management, transportation
management, facility management as well as Systems of procurement and purchasing
on industry and trade, roles on supply chain management, Knowledge of information
used as a tool in logistics planning, systems provided to support the executives,
knowledge on prevention and security management on information system, and impact
upon the logistics business organizations, and Structure of inventory, characteristics of
inventory problems, techniques of demand forecasting and managing op inventory
levels, several types of inventory control, calculations on procurement plots and

appropriate quantity of procurement

14067230 nmsanwanudululsuaznmsdanisiasenis 3 (3-0-6)
PROJECT FEASIBILITY STUDY AND MANAGEMENT
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A study of project planning and operating, concepts, process and methodology
in feasibility analysis of public and private investment project, especially the analysis of
marketing ,technical, financial, economic and environmental feasibilities, preparation of
the feasibility study, project proposal and report with emphasis on practices and case
studies of practical public and private projects, and concept and techniques of project
management of project formulation, evaluation and implementation, monitoring and

control; contract management

14067231 msdansaudhlugsiagramngsy 3 (3-0-6)
SUSTAINABILITY MANUFACTRUING MANAGEMENT
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2050: World Business Council for Sustainable Development (WBCSD), United Nations
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A study of sustainability by integrating the industrial strategic management
concepts and management tools as well as cases studies by applying all to analyze,
protect & resolves of operations, diagnosis, prognoses on risky costs, delivery, and
quality for customer satisfaction as well as all stakeholders Additionally, Studying
Sustainability Management Framework has been developed to support organization The
Framework is in line with related international world class standards and guidelines such
as World Business Council for Sustainable Development (WBCSD) Vision 2050, United
Nations Global Compact (UNGC), I1SO 26000, Global Reporting Initiative (GRI), and Dow
Jones Sustainability Indices (DJSI) in order to follow up the key performance indicator of
best practices i.e. Organizational Governance, Human Rights, People, Safety, Health and
Environment, Fair Operating Practice, Corporate Citizenship, Product Stewardship,
Reporting and Reputation , Stakeholder Engagement, Integrating Sustainability, and
Validation and Audit.
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SPECIAL TOPICS FOR INDUSTRY BUSINESS MANAGEMENT
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A study of contemporary industry business management responding to the
current situation and environment though theories and concepts across multi-
disciplines. Contemporary topics may be different in each semester and study trips or

seminar may applied
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A study and a research related to fields of study, writing research proposal and
data collection.
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A study of data processing, analyzing and summarizing result including report

writing and research presentation.
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A study of business problems, including analyzing, report writing and
presentation.
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